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Children disassemble computers in a workshop led by students of computer sciences
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The knowledge®rooms were conceived as easily accessible and inclusive places for
interactive science engagement, reaching audiences who would not usually visit
museums and science centres. Visitors were encouraged to be curious and to actively
participate in science activities, leading to increased confidence in science learning.

* Make contact with local organisations and initiatives in advance to make your project
known and reach target groups

* Create an open, friendly and respectful atmosphere, where visitors enjoy spending
time and where they can engage with science through their interests and at their own
pace

e Build a diverse team of facilitators and train them in intercultural communication
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